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Abstract 
 

This research aims to determine the factors that influence Zakat performance 

with the principles of good corporate governance (GCG) as the crucial issue in 

sustainable companies. In the study, GCG associated with Religio-Centric 

government commitment (RGC) variables as a new concept in the form of a 

combination of GCG, the role of government based on Religio-Centric values, 

social identity, and servant leadership which is expected to be able to overcome 

problems and cover research gaps in the field of Zakat. This research used 

quantitative methods involving 350 respondents (Indonesian academics, 

BAZNAS, sharia finance activists, and Islamic scholars) and analyzed using 

SEM-PLS. This research identifies five variables that influence Zakat 

performance: RGC, GCG elements (TR-transparency, AC-accountability, and 

CR-credibility) and Fairness (FR). The findings show that GCG elements do 

not directly influence ZP but will be effective if strengthened by RGC. RGC 

strengthens Zakat performance through proactive government involvement. 

This research introduces a new concept of RGC in the role of government 

leadership, incorporates prophetic servant leadership in Zakat management, 

fills theoretical gaps in application, and develops a new Zakat research concept. 
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INTRODUCTION 

 

This research aims to determine the factors that influence Zakat performance with the principles 

of good corporate governance (GCG) related to government involvement in Zakat management. 

GCG includes general principles of good organizational governance which include transparency, 

accountability, credibility, and fairness which are necessary for the performance and sustainability 

of the organization and the interests of stakeholders (Rusydi et al., 2020). GCG is interesting to 

implement considering that Zakat is an Islamic financial instrument that addresses the problems 

of low efficiency, transparency and accountability, low government role and low community 

contribution (Mohsin & Muneeza, 2019; Widiyanto et al., 2019). According to Muawanah, (2019) 

dan Sawmar & Mohammed, (2021b) GCG has a positive relationship with increasing the ongoing 

performance of Zakat. On the other hand Razak (2020), shows that GCG elements have no effect 

on increasing Zakat payments. The low performance of Zakat is influenced by the level of public 

trust in Zakat management institutions and the lack of government role (Ikhwandha & Hudayati, 

2019; Jayanto & Munawaroh, 2019). 

Therefore, to cover the research gap as mentioned above, the concept of Religio-Centric 

Government Commitment (RGC) was developed, which is the optimal role of government in Zakat 

management framed by the Islamic religion. This is due to the strong connection between Zakat 

and Islamic religious values, which is a religious obligation. RGC is expected to become a 

competitive and superior strategic resource, so that it can realize superior performance (Ikhwandha 

& Hudayati, 2019). Religion can improve organizational performance by encouraging contribution 

and commitment centered on religion. The government can target religious entities for economic 

development and societal welfare (Karim et al., 2022). In line with this, social identity theory states 

that religion can strengthen social identity through shared values for progress (Harwood, 2020). 

It is hoped that the combination of theories and concepts with a synthesis process will become a 

new RGC concept which is a synthesis of GCG, government commitment, social identity, and 

leadership that serves religion (explained further in the literature review). This synthesis can be 

used as an alternative in responding to improving Zakat performance, where if the government can 

manage Zakat well it can overcome poverty and state debt (Asutay et al., 2022). On the other hand, 

Zakat turnover in Indonesia will only reach 3.4% until 2022, and the number of zakat payers and 

recipients, poverty alleviation capacity, Zakat contribution and national Zakat index are still low 
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as shown in table 1. 

Table 1. 

National Zakat Agency (BAZNAS) Achievement in Zakat Collection 

No Zakat Performance 
Period 

2019 2020 2021 2022 

1 Target IDR 305.9 trillion IDR 349.6 trillion IDR 393 trillion IDR 437 trillion 

2 
Realization of Zakat 

revenue 
IDR 248.34 billion IDR 305.38 billion IDR 448.11 billion IDR 546.39 billion 

3 Achievement (%) 0,08% 0,09% 0,11% 0,13% 

 
Source. (BAZNAS, 2023) 

Table 1 explains that the performance of Zakat in 2019 to 2022 has only reached 2.9%, 

3.1%, 3.8% and 4.2% respectively, which is followed by a low level (BAZNAS, 2023). The ability 

of Zakat to alleviate poverty and the number of Zakat payers is still low. To answer the problem 

in this research, namely the extent to which the new concept of RGC and GCG can answer Zakat 

problems, a quantitative method was used with 350 respondents including Ulama, Islamic 

teachers, BAZNAS administrators, and Zakat managers in the Java region (west, central, east, 

Jakarta and Yogyakarta). Respondents were asked using a close and open questionnaire to share 

Zakat management and Zakat institutions, then the data collected was analyzed using multivariate 

analysis (Harwood, 2020). 

The research hypothesis proposed is the extent to which GCG elements, namely fairness 

(FA), accountability (AC), transparency (TR), and credibility (CR) can improve Zakat collection 

performance. Apart from that, what is it for making the new concept a superior Religio-Centric 

Government Commitment (RGC) strategy that is effective in improving performance (Rusydi et 

al., 2020). RGC is a strategy that combines a Religio-Centric government role based on Islamic 

values and leadership. It is hoped that this research can close the research gap by strengthening the 

implementation of leadership theory, government role theory, and the concept of social identity 

and money framed by Islamic Religio-Centric values which will be appropriate in the field of 

Zakat studies. 
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LITERATURE REVIEW 

 

Definition In this section, we will discuss the process of developing a Conceptual Mapping of 

Religio-Centric Government Commitment (RGC) with a synthesis process involving several 

theories. Then the role of good corporate governance (GCG) and government on Zakat 

performance is also discussed, consisting of Zakat and GCG theories as well as the role of 

government in Zakat management. Then a research hypothesis is formulated which is followed by 

the development of an empirical model. 

Religio-Centric Government Commitment (RGC) 

Research indicates that religious beliefs can enhance decision-making behavior and 

organizational culture; Therefore, a Religio-Centric approach is crucial for organizational success 

(Engelland, 2014; Hendar et al., 2020; Rakrachakarn et al., 2015). Strong religious adherents 

follow religious teachings, adhering to ethical rules (Nurudin et al., 2023). Religio-Centris 

involves combining positive attitudes from religion to eliminate negative impacts on other groups 

(Kamarruddin & Islek, 2023). Governments that adopt this approach prioritize morality and 

welfare for their people. The Religio-Centric concept, rooted in social identity theory, emphasizes 

the significance of community identity, including religion, in improving intergroup relationships 

(Arshad et al., 2022). This theory provides a framework for understanding intergroup behavior and 

communication, incorporating religion, social values, and cultures. Prophetic values, such as 

servant leadership, explain the government's role in economic development and society welfare. 

Government role theory refers to an organization's behavior in carrying out rights and 

obligations according to its position in society. The government, an institution or organization, 

controls the government and aims to provide the best service to meet community needs. The World 

Bank lists five fundamental government tasks: laying legal foundations, implementing strong 

policies, investing in social services, protecting the weak, and protecting the environment. In the 

economic field, the government reduces market failures to achieve welfare and justice goals. In 

business relations, the government plays four roles: framework, business partners, intervention, 

and advocate (Yufra et al., 2022).  
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Prophetic Islamic Leadership, a value emphasized by Prophet Muhammad, is crucial for 

organizational success. It focuses on goodness, brotherhood, socio-economic justice, and 

balancing material and spiritual needs (Manzoor, 2023). Islamic leadership comprises nine 

components: belief, direction, communication, culture, sustainability, unity, constructive criticism, 

change, and leadership qualities. Balancing the interests of owners, employees, and the 

environment is essential (Sawmar & Mohammed, 2021b; Hudayati et al., 2023). 

The key factor is the GCG factor of the Zakat management institution, however several studies 

state that GCG is not the main factor (Sudarsono et al., 2022), but the government's role is very 

important (Batubara et al., 2023). However, in some cases the high level of government 

intervention has actually led to misleading Zakat performance in countries such as Indonesia, 

Malaysia and Singapore. This is due to trivializing, ignoring important factors in Zakat, namely 

spirituality and Religio-Centric, because after all Zakat is an obligation within a religiously 

orientated framework. 

Therefore, in this research, a new concept of the government role based on RGC will be tried 

which combines the theory of government role in. the economic development and prophetic 

leadership model concept which has become an inspiration for success in Zakat performance. In 

this new concept, government role indicators will be developed which are framed by commitment 

to religious values, i.e. sharing, giving, serving and helping together based on the principles 

success is together not alone. The new concept combining together with GCG elements consisting 

of fairness, transparency, accountability and credibility is believed to be able to improve Zakat 

performance. The process of synthesizing advantages from the concept of Religio-Centric 

government commitment (RGC), which is a new concept, is expected to become a Religio-Centric 

positional advantage. This concept is expected to become a superior concept that can strengthen 

antecedent variables, namely good corporate governance (GCG) where the relationship between 

GCG and Zakat will be explained in the next section. The synthesizing process as described, 

depicted in Fig. 1 as follows: 
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Source. Synthesis by the authors 

Figure 1. Theoretical Model 

 

The Role of Good Corporate Governance (GCG) And Government to Zakat 

Performance 

Zakat, a part of the Islamic economic system, is a form of justice implemented by Allah SWT 

(Arofata Tsalas et al., 2019). It is a property with certain conditions that the owner must hand over 

to those entitled to receive it. Zakat is a social welfare levy on wealthier members and prosperous 

businesses in Islamic society, effectively reducing income inequality (Uyob, 2020). Good 

corporate governance (GCG) is a collection of laws, regulations, and rules that must be met to 

encourage efficient performance of company resources for sustainability (Niarachma et al., 2021). 

GCG practices can improve the quality of organizations, focusing on principles such as 

accountability, transparency, responsibility, and fairness. Zakat is a crucial aspect of the Islamic 

economic system, serving as a social welfare levy and reducing income inequality (Rusydi et al., 

2020). It is one of the pillars of Islam and is obligatory for every Muslim. Zakat is helpful as a 

social welfare levy imposed on wealthier members and prosperous businesses in Islamic society 

and effectively reduces income inequality (Zetira & Fatwa, 2021). 

The World Bank defines good corporate governance (GCG) as a set of laws, regulations, and 

rules that promote efficient resource utilization and sustainability for the company and its 

stakeholders (Niarachma et al., 2021). GCG is built on stakeholder trust and can be applied to 
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improve company performance, enhancing organizational quality. GCG principles include 

accountability, transparency, responsibility, and fairness, essential for fostering long-term 

sustainability for shareholders and the community (Rusydi et al., 2020). 

The government plays a crucial role in improving Zakat management, as it regulates and 

facilitates community and economy development while providing direction in balancing Islamic 

values. In Indonesia, people who are obliged to pay Zakat but do not do so are not subject to 

criminal sanctions or fines. Existing laws regulate sanctions for misuse of Zakat funds, increasing 

awareness of responsible Zakat managers and minimizing misappropriation (Zetira and Fatwa, 

2021). Compliance with government regulations improves Zakat institutions' performance, 

increasing trust in them and impacting the collection of funds. Government involvement in 

financial and non-financial support has an impact on sustainable development, including poverty 

alleviation (Alkahtani et al. 2020). Zakat as a means to increase societal welfare and deal with 

poverty is urgently needed to develop through government roles. Adiwijaya & Suprianto, (2020) 

suggests that the government should use the principles of Good Corporate Governance (GCG) to 

improve Zakat performance through regulations and support. The relationship between GCG, 

government role, and Zakat performance is very close (Razak, 2020). 

HYPOTHESIS  

The Effect Fairness, Transparency, Accountability, And Credibility to Zakat 

Performance  

The Effect Fairness to Zakat Performance Effective Zakat management is a complex process 

that requires transparency, accountability, and credibility (Amdanata et al., 2019). Transparency 

involves sharing comprehensive information with stakeholders, ensuring accessibility and 

understanding, and recording every transaction activity (Sawmar & Mohammed, 2021a). 

Accountability requires the development of effective accounting systems and complete record-

keeping aligned with Islamic principles of trustworthiness (Binti Mohd Shazilli et al., 2012). It 

includes disclosing economic sources entrusted to management, particularly in non-profit 

organizations like BAZ and LAZ. Credibility is crucial for gaining Muzakki trust and influencing 

their Zakat contributions, fostering public confidence in Zakat institutions (Mok & Leong, 2021). 
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Fairness is another crucial principle in ensuring equitable treatment, protecting stakeholders' 

rights, and building trust in a company's operations (Kusmayadi et al., 2015). In the context of 

Zakat management, fairness plays a pivotal role in safeguarding the interests of both Muzakki 

(donors) and Mustahiq (recipients), particularly concerning potential harm from corporate 

practices and conflicts of interest. It enhances trust and contributes to increased fundraising for 

Zakat management institutions (Mok & Leong, 2021). Research has shown that greater 

transparency in Zakat institutions leads to better decision-making and increased trust in 

management and distribution. 

Transparency in organizational management involves providing timely, accurate information 

about company operations, fostering trust communication, and ultimately contributing to success 

(Sulaiman & Jamil, 2015). In Zakat management, transparency is a crucial tool to prevent potential 

abuses by granting access to information on Zakat distribution, collection, and utilization, 

enhancing. According to collection (Binti Mohd Shazilli et al., 2012), trust and positively 

impacting Zakat collection. Greater transparency in Zakat institutions leads to better decision-

making and increased trust in management and distribution (KNKG, 2008). Accountability 

involves the development of effective accounting systems by managers to generate reliable 

financial reports. This concept is reinforced by a verse from Al-Baqarah (283) that underscores 

the importance of recording all transactions, providing information, and enabling accountability. 

Accountability takes the form of self-disclosure, aiding the transparency of economic sources 

entrusted to management, particularly in non-profit organizations like BAZ and LAZ (Abdillah & 

Rahmat, 2017; Fadilah, 2012). 

In the Islamic context, accountability has vertical (to Allah SWT) and horizontal (to relevant 

parties/stakeholders) dimensions. It is reflected in financial statements aligned with Indonesian 

Accounting Standards (Astuti, 2018; Saad et al., 2023). Accountability is the responsibility of an 

organization to provide transparency to shareholders and stakeholders, enhancing work efficiency, 

effectiveness, and benefits for the company, ultimately impacting investor decision-making 

(Sawmar & Mohammed, 2021b). The credibility of Zakat management institutions is closely tied 

to public trust and influences individuals' willingness to fulfill Zakat obligations with a sense of 

security and satisfaction (Kanji, 2011; Muslih, 2020). Zakat institutions exceed expectations in 
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their services, Muzakki are more likely to trust and rely on these institutions, as credibility is a 

critical component of an institution's image and reputation (Sawmar & Mohammed, 2021a). Public 

confidence in Zakat management institutions instills a sense of security and comfort, further 

influencing the public's commitment to fulfilling their obligations. The consistency of Muzakki in 

paying Zakat is influenced by their faith, the credibility of the Zakat institution, and other personal 

tendencies (Adinugraha, 2017).Therefore, the proposed hypothesis are: 

H1: Fairness has a significant impact on Zakat performance. 

H2: Transparency has significant positively to Zakat performance. 

H3: Accountability has significant positively to Zakat performance. 

H4: Credibility has significant positively to Zakat performance. 

Religio-Centric Government Commitment (RGC) Moderating Role to Strengthen 

Relationship GCG On Zakat Performance  

Religio-Centric government commitment (RGC) is a unique competitive strategy that aims to 

improve Zakat's performance by applying Good Corporate Governance (GCG) principles. These 

principles include fairness, accountability, transparency, and credibility. RGC is based on spiritual 

servant leadership, a Prophetic leadership style, and is expected to increase the influence of 

elements of GCG in improving Zakat performance (Hendar et al., 2020; Ismail et al., 2022). In the 

digital era, the role of government should be increased to increase Zakat volume due to the speed 

and large payment and transactions on-demand. Research shows that Islamic work values 

positively impact stakeholder values and GCG in improving financial performance (Kanji, 2011). 

Implementing GCG strategies in the field of government can encourage GCG to improve business 

performance in various companies (Muslih, 2020). 

In Islamic finance research, companies that implement corporate governance with Islamic 

religious values as intellectual capital can improve financial performance, increase public trust, 

promote sustainable business, and improve the company's overall image (Hamdani et al., 2019). 

Additionally, if GCG is implemented with the support of certain values, it can directly affect 

company profitability. There is a direct relationship between Good Corporate Governance (GCG) 

and performance, suggesting that company management should pay more attention to GCG and 
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moral values. In addition,  the principles of moral values can improve company performance by 

implementing GCG (Syofyan & Putra, 2020).  Therefore, business management must pay more 

attention to GCG and moral values, which can directly affect company profitability by focusing 

on implementing GCG based on value principles therefore, the proposed hypothesis are: 

H5: RGC strengthen the relationship fairness to Zakat performance. 

H6: RGC strengthen the relationship transparency to Zakat performance. 

H7: RGC strengthen the relationship accountability to Zakat performance. 

H8: RGC strengthen the relationship credibility to Zakat performance. 

H9: RGC has significant positively to Zakat performance. 

Based on the formulated hypothesis then developed the empirical research model as depicted 

in Figure 2 as follows: 

 

 
Figure 2. Empirical Research Model 

 

METHODS 

This research aims to develop a conceptual model for the RGC concept, adopting Islamic values 

in strengthening fairness (FR), transparency (TR), Accountability (AC), and credibility (CR) 

toward Zakat performance. The study used Smart-PLS version 4.0 for quantitative structural 

equation modeling (SEM). PLS is a potent cause analysis method based on assumptions like 

normality and multicollinearity tests, offering advantages such as non-multivariate normal 

distribution, categorical, ordinal, and interval-to-ratio data scales, and a distribution-free sample 



 
Seybold Report Journal                                                                                                  Vol. 18. No. 10. 2023 

 

 

 

 

284 

 

size (Hair, Tomas, et al., 2017). The PLS approach is suitable for this research, as it can examine 

constructs developed using reflective and formative indicators.  

The type of study is explanatory research using purposive, area, and stratified sampling 

methods involving 350 respondents, including Islamic scholars, academicians, and administrators, 

were collected. The sample method used purposive area stratified sampling, as described as 

follows: 

Table 2. Number of Respondents 

 

No 
Area 

Number of Respondents  

 

Total Zakat 

Institutions 

National Zakat 

Agency 

(BAZNAS) 

Islamic 

Scholars 

(ULAMA) 

Academicians  Religion 

Minister 

1 Jawa Timur / 

Madura 

20 5 10 25 10 75 

2 Jawa Tengah 30 5 15 35 10 100 

3 Jawa Barat 5 5 10 25 5 50 

4 DIY 5 3 5 10 2 25 

5 Banten 5 3 5 10 2 25 

6 DKI Jakarta 15 5 25 35 5 90 

  Total 80 26 70 140 34 350 

 

The indicators of the variables use categorical, ordinal, and interval-to-ratio data. This 

research is quantitative research, using secondary data and five stages was employed to answer 

the research objectives: (1) Determining data sources based on population and research samples; 

(2) Determine measurement indicators based on variable formulations; (3) Perform input data; 

(4) Perform data processing and analysis; (5) discussion and conclusions from the analysis results. 

The process stages are presented in Figure 3. 
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Figure 3. Process Analysis 

 

 

 

 

 

RESULT AND DISCUSSION 

Measurement Model  

The first step before conducting a test on measurement models is to estimate the model. The 

evaluation of measurement models is crucial for assessing internal consistency (using Cronbach’s 

alpha and composite reliability), convergent validity, and discriminant validity. The test result for 

the measurement model in Table 2 indicates that the model is both valid and reliable. In the 

evaluation of the PLS model using Algorithm run 1, almost all outer loadings exceed 0.70, 

demonstrating the validity of all indicators for each variable. If indicator reliability of the outer 

loading for each item is greater than 0.5, the outer model assessment are considered adequate (Hair 

et al., 2010). As a result, there is no need to eliminate any indicators.  

Table 2. Measurement Model 

Variables Indicators 

Convergent Validity 
Internal Consistency 

Reliability 
HTMT 

Outer 

Loadings 
AVE 

Composite 

Reliability 

Cronbach 

Alpha 

Zakat Performance 

ZP1 0.880 

0.677 0.893 0.840 Yes  ZP2 0.834 

ZP3 0.749 

 Fairness 

FR1 0.749 

0.759 0.926 0.894 Yes 
FR2 0.887 

FR3 0.865 

FR4 0.867 

Results 

of 

Study  

Data Source  
*Secondary, Population: 

ulama, Muslim scholars, 

administrators of BAZNAS 

(National Zakat Agency), 

Zakat managers, 

administrators of Muslim 

scholars taken from all 

over the Java Island and 

Sample: 350 people from 

population 

Measurement of the RGC 

Variable for Zakat 

Performance: 
 

*Fairness, Transparency, 

Accountability, Credibility, 

Religious - centric Government 

Commitment, and Zakat 

Performance  

Input 

Data  

 

 

 

 

Data 

Processing and 

Analysis  

 
 

 

Discussion from Results 

of Study 
Conclusion 
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Transparency 

TR1 0.861 

0.699 0.856 0.856 Yes 

TR2 0.861 

TR3 0.657 

TR4 0.834 

TR5 0.687 

Accountability 

AC1 0.878 

0.810 0.928 0.891 Yes 
AC2 0.916 

AC3 0.905 

AC4 0.587 

Credibility 

CR1 0.613 

0.771 0.841 0.710 Yes CR2 0.791 

CR3 0.802 

Religio-Centric 

Government 

Commitment (RGC) 

ZP1 0.728 

0.760 0.769 0.803 Yes 
ZP2 0.739 

ZP3 0.802 

ZP4 0.794 

 

The reliability indicators demonstrate that all indicator-loading factors are above 0.70, and the 

Average Variance Extracted (AVE) values exceed 0.50. Additionally, internal consistency 

reliability exceeds 0.70. The evaluation of Goodness of Fit model (Table 4) of this study can be 

seen from the SRMR, NFI dan RMS-Theta (Dijkstra & Henseler, 2015). 

 Table 4. Model Fit 

 Result Model Fit 

SRMR 0.071 Good fit 

NFI 0.710 Marginal fit 

RMS_Theta 0.183 Good fit  

 

SRMR is the mean difference per degree of freedom that is expected to occur in the population 

and not in the sample. SRMR ≤ 0.08 is a good fit, while SRMR < 0.05 is a close fit. The normed 

fit index value ranges from 0 to 1, and the higher the value obtained in a test carried out, the better 

the research model is said to be. NFI ≥ 0.90 means good fit, while 0.70 ≤ NFI < 0.90 is marginal 

fit. If the RMS_theta value is > 0.12, it is said to be a good fit model, while a lower value indicates 

a lack odf fit (marginal fit). Hence, it can be concluded that our model is a good fit. 

Coefficient of Determination (R-2) 

In our analysis, we utilize the R-squared (R-2) statistic, as displayed in Table 5, to gauge how well 

exogenous constructs can elucidate the variants in endogenous variables within the model. 

Typically, R-2 values are anticipated to range between zero and one. Our examination of the R-2 

values for all the endogenous variables reveals their capacity to make predictions within the model. 
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To be more specific, in accordance with the guidelines set forth by (Hair, Hult, et al., 2017), R-2 

values of 0.75, 0.50 and 0.25 lead us to categorize the predictive strength of the endogenous 

variables as strong, moderate, and weak respectively. 

 
Table 5. Coefficient of Determination (R-2) 

Variable R-2 R-2 Adjusted 

Zakat Performance 0.514 0.490 

 

The R-2 test results show that Zakat performance has a moderate ability of 0.514 in predicting 

models. It can be said that exogenous variables (fairness, accountability, transparency, credibility, 

and Religio-Centric government commitment) are able to predict (51.5%) endogenous variables 

of Zakat performance, while the rest is influenced by other variables outside of our research.  

The structural model analysis, showing path coefficients along their significance levels. Path 

coefficient, t-value, p-value, and f 2 for each hypothesis are shown in Table 6. Path coefficient 

describe the strength of relationship between constructs. H1, H2, H3, and H4., H1, H2, H3, and 

H4 assesses a positive impact of transparency, accountability, and credibility on Zakat 

performance, but H1 is rejected, except H2, H3, and H4 accepted at significant level 10%. In term 

of the effect size of the f-2 value indicated that to what extent the influence (degree/effect size) of 

exogenous variables (fairness, transparency, accountability, credibility, and RGC) on endogenous 

variable (Zakat performance). Table 6 illustrates the effect of fairness (0.162), and credibility 

(0.273) have strong effect, meanwhile transparency (0.236), accountability (0.290), all variables 

have moderate effect on Zakat performance, and RGC to Zakat performance has affect strong. This 

is in line with Baron & Kenny, (1986) criteria (f-2 value : 0.02-0.14 is weak/low; 0.15-0.34 is 

moderate; and > 0.35 is strong/high). 

Table 6. Path coefficient and effect size 

 Hypothesis Path Path 

Coefficient 

t-value p-value f 2 Results 

H1 Fairness →Zakat Performance 0.512 0.966 0.119 0.162 Rejected 

 

H2 Transparency →Zakat 

Performance 

0.348 1.871 0.061** 0.273 Rejected but 

Accepted at 10%** 

H3 Accountability →Zakat 

Performance 

0.374 1.712 0.072** 0.236 Rejected but 

Accepted at 10%)** 
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H4 Credibility →Zakat 

Performance 

0.513 1.801 0.079** 0.290 Rejected but 

Accepted 10%)** 

H5 RGC moderates Fairness 

→Zakat Performance 

0.091 2.339 0.024 0.032 Accepted 

H6 RGC moderates Transparency 

→Zakat Performance 

0.084 2.190 0.031 0.028 Accepted 

H7 RGC moderates Accountability 

→Zakat Performance 

0.072 2.512 0.019 0.039 Accepted 

H8 RGC moderates Credibility 

→Zakat Performance 

0.079 1.991 0.049 0.048 Accepted 

H9 RGC → Zakat Performance 0.413 2.412 0.039 0.502 Accepted 

 

The result of H5, H6, H7, and H8 also confirm the moderated effect of RGC between fairness, 

transparency, accountability, and credibility on Zakat performance. RCG as moderator variable of 

interaction between fairness (path coefficient = 0.091; t-value > 1.96; ρ-value < 0.05), transparency 

(path coefficient = 0.084; t-value > 1.96; ρ-value < 0.05), accountability (path coefficient = 0.072; 

t-value > 1.96; ρ-value < 0.05), and credibility (path coefficient = 0.079; t-value > 1.96; ρ-value < 

0.05) on Zakat performance. Meanwhile, the results of H9 also assess a positive and significant 

effect of RGC on Zakat performance (path coefficient = 0.413; t-value > 1.96; ρ-value 0.039 < 

0.05). This result show that RGC has a moderate, positive and significant moderation effect on the 

interaction between fairness, transparency, accountability, and credibility to increase Zakat 

performance.  

In the context of moderation effect, f-2 indicated what degree the moderation variable (RGC) 

contribute to explain the relation between exogenous variables to endogenous variable. The f-2 

value suggested by (Hair, Tomas, et al., 2017) classification is 0.005, 0.010, and 0.025 constitute 

categories for low, moderate, and high effect sizes. Table 6 explains that RGC as moderating 

variable in the interaction between fairness, transparency, accountability, and credibility on Zakat 

performance (ZP) provides a high degree of moderation effect with a value of f-2 > 0.025 

(respectively 0.032, 0.028, 0.039, 0.48). 

DISCUSSION 

Our study examined the connections between fairness (FR), transparency (TR), accountability 

(AC), and credibility (CR) in relation to Zakat performance (ZP). The study presented eight 

hypotheses and discovered that fairness, transparency, accountability, and credibility all positively 

and significantly influence Zakat performance (except fairness). Additionally, the presence of 
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religious government strengthens the impact of these factors on Zakat performance. In essence, 

when Zakat collection and distribution are fair and transparent, accountable, and credible, people 

are more likely to contribute, and Zakat is more likely to benefit for poverty alleviation (Razak, 

2020; Santoso, 2020). Moreover, government commitment amplifies this effect. Let me know if 

there is anything else I can help you with. 

From the results of the analysis, it can be seen that fairness as a governance strategy in 

improving Zakat performance does not have a significant effect on ZP, this is in line with facts on 

the ground that the number of Zakat payers is only 1 million people from the target of 5 million 

people (in 2022). The number of new Zakat recipients reached 10.7 million people from the target 

of 26.5 million people, while the number of people who were successfully eradicated from poverty 

through Zakat only reached 82,294 people from the overall target of 2.5 million people. 

Meanwhile, the national Zakat index, which is targeted to be very good has only just reached a fair 

level. Apart from that, other governance strategies, namely transparency, accountability, and 

credibility, do not show strong results (because the significance level is at 10%) in improving Zakat 

performance. It can be seen that the Zakat turnover target has only reached 3.7% 

The results of H9 show that RGC has a significant effect on Zakat performance. This shows 

that the new RGC strategy which includes government commitment based on the values of 

religiosity in the perspective of the leadership of the Prophet Muhammad SAW and strengthened 

by the values of serving, giving, cooperation is actually able to improve Zakat performance, this 

result is also strengthened by the fact that RGC is able to strengthen the relationship between GCG 

elements and Zakat performance. 

Fairness (FR), Transparency (TR), Accountability (AC), Credibility (CR) and Zakat 

Performance (ZP) 

In our study, we found a positive relationship between FR and ZP, but it was not significant. 

This suggests that Zakat collection institutions have tried to prioritize fairness in their operations 

but have not been able to achieve a significant impact on improving Zakat performance. Although 

the efforts of implement fairness that have been attempted by Zakat institutions have not been able 

to achieve Zakat performance significantly, the results show there is a positive relationship 

between fairness and Zakat performance is supported by research conducted by (Arofata Tsalas et 
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al., 2019), which highlight that Zakat upholds principles of justice in Islamic economics. 

According to the second hypothesis, our research reveals that TR has a strong positively influence 

ZP. It underscores the importance of transparent practices in achieving better outcomes in Zakat 

collection and distribution.  

The influence of transparency on Zakat performance aligns with the principles of good 

corporate governance (GCG). Clarke et al., (1996) highlight the role of transparency in promoting 

efficient resource utilization and sustainability in companies. The third hypothesis finding 

indicates that there is a positive relationship between AC and ZP, with a strong effect size. This 

implies that being accountable in Zakat management contributes significantly to enhancing its 

overall performance. The influence of transparency on Zakat performance is in line with the 

concept of Zakat as a social welfare levy.  Najiyah & Febriandika, (2019) argue that Zakat 

efficiency reduces income inequality, emphasizing the importance of accountability in its 

distribution. The fourth hypothesis finding indicates that CR plays a crucial role in influencing ZP, 

with a strong effect size. When Zakat institutions maintain a high level of credibility, it 

substantially improves their performance in the distribution of Zakat funds. The strong effect of 

credibility on Zakat performance is substantiated by the concept of trust. Trust theory, as described   

by Morgan & Hunt, (1994); Rotter, (1967); Wardani & Fachrunnisa, (2022), emphasizes the 

critical role of credibility in building long-term relationships, which extends to Zakat institutions.  

Religio-Centric Government Commitment (RGC) Moderating role 

Our study’s fifth hypothesis demonstrated the Religio-Centric government commitment 

(RGC) plays a moderating role in the connection between fairness (FR) and Zakat performance 

(ZP). The results confirmed that RGC indeed enhances the impact of FR on ZP, as indicated by 

the f-2 with value of 0.032, signifying a high degree of moderating effect. This finding is consistent 

with prior research Hudayati et al., (2023); Sawmar & Mohammed, (2021a) suggesting that 

religiousness or spirituality can promote honesty, ethical behavior, and trustworthiness, which are 

all essential qualities for effective governance.  

In essence, our study highlights how RGC strengthens the positive link between fairness and 

Zakat performance, bolstering its influence. In our study, the sixth hypothesis explored how 

Religio-Centric government commitment (RGC) moderates the relationship between transparency 
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(TR) and Zakat performance (ZP). The results supported the idea that RGC indeed moderates the 

impact of TR on ZP, as indicated by f-2 (value 0.028) showing a high degree of moderating effect. 

This finding is consistent with prior (Abdul-Jabbar & Bin-Nashwan, 2022; Herianingrum et al., 

2023; Wardani & Fachrunnisa, 2022), underscoring the importance of RGC in enhancing the 

positive influence of transparency on Zakat performance. The seventh hypothesis explains the 

interaction between TR and ZP moderated by RGC.  

Based on the results, RGC was able to moderate AC on ZP. The result of f-2 0.039 represents 

that FR is able to provide a high degree moderating effect of interaction between FR and ZP. Our 

findings reveal that RGC moderates the relationship between AC and ZP. This moderation 

strengthens the positive impact of accountability on Zakat performance. Finally, our study’s eighth 

hypothesis in our study delved into the moderating role of Religio-Centric government 

commitment (RGC) in the interaction between credibility (CR) and its impact on Zakat 

performance (ZP). The findings affirmed that RGC does indeed moderate the relationship between 

CR and ZP, as evidenced by the f-2 (value 0.048) indicating a high degree of moderating effect. 

This aligns with previous research (Ikhwandha & Hudayati, 2019; Sapingi et al., 2023; Sawmar & 

Mohammed, 2021a), emphasizing the significance of RGC in enhancing the positive influence of 

credibility on the performance of Zakat institutions. This study underscores RGC’s role as a 

moderator, strengthening the link between credibility and Zakat performance. 

Multiple studies have shown that Religio-Centric plays a moderating role in Zakat 

performance. For example, Herianingrum et al., (2023) found that Religio-Centric influences the 

intention to comply with Zakat payment. Wardani & Fachrunnisa, (2022) discovered that 

knowledge of Zakat affects the intention to use digital Zakat payment. Similarly, Ikhwandha & 

Hudayati, (2019) observed that Islamic Religio-Centric impacts the intention to comply with 

income Zakat payment. These findings underscore the importance of considering Religio-Centric 

when developing policies to enhance Zakat performance.  

Based on the explanation before, the Relationship between Fairness, Transparency, 

Accountability, and Credibility in Zakat Performance is strengthened by RGC, despite the 

influence of exogenous variables like fairness. This suggests that RGC can be a superior 

competitive strategy for improving performance in the field of Zakat. It also strengthens the 
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implementation of Government Role theory and Social Identity theory in the field of Religious 

Value. The government's active role in religious servant leadership can improve Zakat 

performance, alleviate poverty, and improve welfare. This aligns with the Islamic values of 

Religio-Centric values and the resource advantage theory. 

 

CONCLUSION 

The Role of Government (RGC) theory can significantly improve Zakat performance by 

strengthening the relationship between fairness, transparency, accountability, and credibility in 

Zakat institutions. Although GCG elements, such as fairness, are only partially effective in 

addressing Zakat problems, RGC can be used as a competitive strategy to enhance these elements. 

Based on religious-servant leadership, this approach can alleviate poverty and improve welfare, 

aligning with Islamic values and strategic resource superiority. Furthermore, a government system 

that incorporates religious principles in policy formulation can play a significant role in optimizing 

Zakat performance.  

Religious-cultural factors significantly impact Zakat performance, influencing compliance 

with payment methods like digital and income Zakat payments. GCG plays a crucial role in 

triggering intervening variables to strengthen Zakat performance. Understanding religious aspects 

can enhance fairness, transparency, accountability, and credibility in Zakat performance. 

Affiliating with government role and social identity theories, RGC can improve Zakat 

performance. 

IMPLICATION, LIMITATIONS AND FUTURE RESEARCH  

Implication 

This research is in line with the theory of resource competitive advantage, where this research can 

explain the unique role of specific resources based on certain religion values, namely Religio-

Centric government value, in form the role of government based on religious values for prosperity, 

hence, this research is able to add insight from another point of view in the application of Islamic 

leadership values in studies in the field of Islamic studies. 

In addition, this research also strengthens the implementation of social identity theory in the 

religious area. Social identity theory states that if the accumulated values of a group (community) 
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are adjusted to the individual's self-concept in the form of a source of knowledge, it will be able 

to improve performance. These findings support the proposition that if the government is 

strengthened by the values of religiosity to serve, develop and prosper, more powerful results will 

be obtained, i.e.  Zakat as subject to government. This study provides evidence that social identity 

theory can be compared with the theory of resource superiority competition which is strengthened 

by the concept of Islamic leadership (Prophet Muhammad SAW) which is applied in the field of 

religion (Islam) in developing superior capabilities to improve achievements and performance, 

namely Zakat performance. 

 

Limitation 

The results of this study indicated a moderate R square value of 0.514 suggests that the predictive 

power of endogenous variables requires improvement such as knowledge intellectual capital and 

quality strategy as antecedent variables such as ICT could be involved as the study was just focused 

on governance aspect, although elements of GCG were crucial to trigger religious centric focus on 

certain religions as positional advantages. This research just involves governance triggered by 

Religio-Centric as a moderating variable.  

 Meanwhile, in-depth research on other dimensions as antecedent variables that can be 

triggered by Religio-Centric Government Commitment (RGC) to ensure the efficiency of zakat 

management has not been implemented. This research has limitations in terms of time line as the 

target population for this research is only Java level and does not involve all of Indonesia, hence, 

the generalization of this research is limited. Besides that, to obtain representative opinions from 

central government officials and BAZNAS management is challenging and requires a long research 

time. This research only replicates the Religio-Centric positional advantage model which is 

centered on certain religions and does not involve other religions. 

 

Future Research Direction 

The new antecedent variables such as ICT capabilities i.e. blockchain technology could be 

involved in the future research in strengthening Religio-Centric in improving Zakat performance. 

Social development theory and psychological aspects may be appropriate in the future research. 
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Samples from other regions in Indonesia e.g., Sumatra, Kalimantan, and Sulawesi, and also 

involving respondents from other religions in the same vision could be better to have a 

generalization result.  

In addition, future research suggested interviews to Ministers of Religion offices in some Muslim 

countries to identify a suitable government role model in Zakat. Besides that, further research can 

utilize a combination of time series and cross section data to gain a better understanding of the 

patterns, determinants and dynamics of change between the constructs studied. Besides, further 

research can consider Religio-Centric variables as mediating variables by adding variables from 

other anger to ensure the efficiency of zakat management. 

 

 

 

 

 

 

 

 

COMPETING INTERESTS 

 

The authors have no competing interests to declare. 

 

 

 

 

 

 

 

 

 

 

 



 
Seybold Report Journal                                                                                                  Vol. 18. No. 10. 2023 

 

 

 

 

295 

 

 

Author’s Affiliation 

 
Bedjo Santoso* 

Department of Management, Faculty of Economics, Universitas Islam Sultan Agung, Semarang, 

Indonesia: * santosobedjo@unissula.ac.id  

 

 

Marno Nugroho 

Department of Management, Faculty of Economics, Universitas Islam Sultan Agung, Semarang, 

Indonesia 

 

 

 

 

 

COPYRIGHT: 

© 2023 The Author(s). This is an open-access article distributed under the terms of the Creative 

Commons Attribution 4.0 International License (CC-BY 4.0), which permits unrestricted use, 

distribution, and reproduction in any medium, provided the original author and source are credited. See 

http://creativecommons.org/ licenses/by/4.0/. Seybold Report is a peer-reviewed journal published by 

Seybold Publications. 

 

 

 

 

 

 

 

HOW TO CITE THIS ARTICLE: 

 

Santoso, B., & Nugroho, M. (2023). The Role of Religio-Centric Government Commitment 

Concept to Strengthening Zakat Performance. Seybold Report Journal, 18(10), 274-299. DOI:  

10.5110/77. 1092 

 

 

 

 

 

mailto:santosobedjo@unissula.ac.id
http://creativecommons.org/%20licenses/by/4.0/
https://doi-ojs.org/10-5110-77-1092/
https://doi-ojs.org/10-5110-77-1092/


 
Seybold Report Journal                                                                                                  Vol. 18. No. 10. 2023 

 

 

 

 

296 

 

 

REFERENCES 

Abdillah, M., & Rahmat, A. (2017). Kecerdasan Emosional Dan Dampaknya Terhadap Stres Kerja 

Dan Kinerja Karyawan. Jurnal Ekonomi Dan Bisnis Islam UIN Imam Bonjol, 2(1), 43–57. 

Abdul-Jabbar, H., & Bin-Nashwan, S. A. (2022). Does deterrence-based enforcement matter in 

alms tax (Zakat) compliance? International Journal of Social Economics, 49(5), 710–725. 

https://doi.org/10.1108/IJSE-06-2021-0346 

Adinugraha, H. H. (2017). Fundraising Management Optimalization of Zakat Infaq and Alms in 

The Countryside. Li Falah: Jurnal Studi Ekonomi Dan Bisnis Islam, 2(2), 75. 

https://doi.org/10.31332/lifalah.v2i2.727 

Adiwijaya, Z. A., & Suprianto, E. (2020). Good Governance Zakat Institutions: A Literature 

Review. Journal of Southwest Jiantong University, 55(2), 1–7. 

Alkahtani, A., Nordin, N., & Khan, R. U. (2020). Does government support enhance the relation 

between networking structure and sustainable competitive performance among SMEs? 

Journal of Innovation and Entrepreneurship, 9(1). https://doi.org/10.1186/s13731-020-

00127-3 

Amdanata, D. D., Mansor, N., & Nuzilah, N. (2019). Implementasi Asas Transparansi Good 

Corporate Governance pada BUMD di Indonesia. Inovbiz, 7, 154–161. 

Arofata Tsalas, N., Jajang W Mahri, A., & Rosida, R. (2019). Zakat Compliance Behaviour: Good 

Corporate Governance with Muzakki’s Trust Approach (Survey on Muzakki of the National 

Board of Zakat (BAZNAS) in Garut). KnE Social Sciences, 3(13), 796. 

https://doi.org/10.18502/kss.v3i13.4248 

Arshad, M., Qasim, N., Farooq, O., & Rice, J. (2022). Empowering leadership and employees’ 

work engagement: a social identity theory perspective. Management Decision, 60(5), 1218–

1236. https://doi.org/10.1108/MD-11-2020-1485 

Astuti, S. F. (2018). Analisis Pengaruh Promosi Jabatan, Disiplin Kerja, Dan Motivasi Spiritual 

Terhadap Kinerja Karyawan Pada Bank Tabungan Negara (Btn) Syariah Kantor Cabang 

Semarang Skripsi. In Skripsi (Vol. 1). IAIN Salatiga. 

Asutay, M., Wang, Y., & Avdukic, A. (2022). Examining the Performance of Islamic and 

Conventional Stock Indices: A Comparative Analysis. Asia-Pacific Financial Markets, 29(2), 

327–355. https://doi.org/10.1007/s10690-021-09351-7 

Baron, R. ., & Kenny, D. . (1986). The moderator-mediator variable distinction in social 

psychological research: Conceptual, strategic, and statistical considerations. Journal of 

Personality and Social Psychology, 51, 1173–1182. 

Batubara, Z., Muhammad, F. B., Hendarsyah, D., Ambar, A., & Affandi Mahfudz, A. (2023). 

Determinant Factors of Intention to Pay Zakat Profession Among Government Civil Servant. 

International Journal of Zakat, 8(1), 2023–2077. https://doi.org/10.37706/ijaz.v8i1.439 

BAZNAS. (2023). Outlook Zakat Indonesia. 

Binti Mohd Shazilli, H. M. S., Sa’adon, N. I., Ibrahim, R., Rahim, M. A., & Ambali, A. R. (2012). 

Good governance in zakat distribution: Perceptions of zakat recipients at Kota Tinggi, Johor. 

ISBEIA 2012 - IEEE Symposium on Business, Engineering and Industrial Applications, 

September 2012, 619–624. https://doi.org/10.1109/ISBEIA.2012.6422963 

Clarke, F., Craig, R., & Hamid, S. (1996). Physical Asset Valuation and Zakat. International 



 
Seybold Report Journal                                                                                                  Vol. 18. No. 10. 2023 

 

 

 

 

297 

 

Accounting, 9, 195–208. 

Dijkstra, T. K., & Henseler, J. (2015). Consistent and asymptotically normal PLS estimators for 

linear structural equations. Computational Statistics and Data Analysis, 81, 10–23. 

https://doi.org/10.1016/j.csda.2014.07.008 

Engelland, C. (2014). Ostension: Word Learning and the Embodied Mind. The MIT Press. 

Fadilah, S. (2012). Pengaruh Implementasi Pengendalian Intern dan “Total Quality Management” 

terhadap Kinerja Organisasi. MIMBAR, Jurnal Sosial Dan Pembangunan, 28(1), 19. 

https://doi.org/10.29313/mimbar.v28i1.335 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data Analysis. 

Prentice Hall. 

Hair, J. F., Hult, T. M., & Sarstedt, M. (2017). A Primer On Partial Least Squares Structural 

Equation Modeling (PLS-SEM) (Second Edi). SAGE Publications Inc. 

Hair, J. F., Tomas, M. H., Ringle, C., & Sarstedte, M. (2017). A Primer on Partial least squares 

structural equation modeling (PLSM-SEM). 

Hamdani, Basri, Y. Z., Khomsiyah, & Surbakti, S. (2019). Implementqation of Islamic Work 

Values in Realizing Sharia Good Corporate Governance and Its Implication in Stakeholders 

Oriented Values (SOV) and Financial Performance of Islamic Banking in Indonesia. Journal 

of Economics and Business, 2(2), 418–428. https://doi.org/10.31014/aior.1992.02.02.97 

Harwood, J. (2020). Social Identity Theory. In The International Encyclopedia of Media 

Psychology (pp. 1–7). Wiley. https://doi.org/10.1002/9781119011071.iemp0153 

Hendar, H., Zulfa, M., Ratnawati, A., & Mulyana, M. (2020). Religio-centric product strategy on 

marketing performance. Journal of Research in Marketing and Entrepreneurship, 22(2), 

181–203. https://doi.org/10.1108/JRME-02-2019-0014 

Herianingrum, S., Supriani, I., Sukmana, R., Effendie, E., Widiastuti, T., Fauzi, Q., & Shofawati, 

A. (2023). Zakat as an instrument of poverty reduction in Indonesia. Journal of Islamic 

Accounting and Business Research, May. https://doi.org/10.1108/JIABR-11-2021-0307 

Hudayati, A., Muhamad, I., & Marfuah, M. (2023). The effect of board of directors and sharia 

supervisory board on zakat funds at Islamic banks in indonesia. Cogent Business and 

Management, 10(2). https://doi.org/10.1080/23311975.2023.2231206 

Ikhwandha, M. F., & Hudayati, A. (2019). The influence of accountability, transparency, affective 

and cognitive trust toward the interest in paying zakat. Jurnal Akuntansi & Auditing 

Indonesia, 23(1), 39–51. https://doi.org/10.20885/jaai.vol23.iss1.art5 

Ismail, I., Misrah, M., & Soemitra, A. (2022). Bibliometric Analysis of Zakat Development in 

Indonesia During the Covid-19 Pandemic. Jurnal Ilmiah Ekonomi Islam, 8(02), 1357–1364. 

Jayanto, P., & Munawaroh, S. (2019). The Influences of Reputation, Financial Statement Transpar-

ency, Accountability, Religiosity, and Trust on Interest in Paying Zakat of Profession. JDA 

Jurnal Dinamika Akuntansi, 11(1), 59–69. 

Kamarruddin, N. N. A., & Islek, M. S. (2023). Religiocentrism in consumption: a literature review. 

Journal of Enterprising Communities: People and Places in the Global Economy. 

https://doi.org/10.1108/JEC-11-2022-0170 

Kanji, L. (2011). DETERMINANT FACTORS MOTIVATION PAYING ZAKAT. Universitas 

Hassanuddin. 

Karim, A., Bakhtiar, A., Sahrodi, J., & Chang, P. H. (2022). Spiritual leadership behaviors in 

religious workplace: the case of pesantren. International Journal of Leadership in Education, 



 
Seybold Report Journal                                                                                                  Vol. 18. No. 10. 2023 

 

 

 

 

298 

 

1–29. https://doi.org/10.1080/13603124.2022.2076285 

KNKG. (2008). PEDOMAN UMOM GOOD CORPORATE GOVERNANCE INDONESIA. 

Kusmayadi, D., Rudiana, D., & Badruzaman, J. (2015). Good Coorporate Governance. 

Manzoor, S. (2023). The Model of Visionary and Innovative Islamic Leadership. Society, 11(1), 

41–51. https://doi.org/10.33019/society.v11i1.539 

Mohsin, M. I. A., & Muneeza, A. (2019). Integrating waqf crowdfunding into the blockchain. In 

Fintech In Islamic Finance (pp. 266–279). Routledge. 

https://doi.org/10.4324/9781351025584-17 

Mok, M. K. M., & Leong, Y. Y. (2021). Factors affecting the effectiveness of employees’ 

performance appraisal in private hospitals in Malaysia. International Journal of Business and 

Society, 22(1), 257–275. https://doi.org/10.33736/IJBS.3174.2021 

Morgan, R. M., & Hunt, S. D. (1994). The Commitment-Trust Theory of Relationship Marketing. 

Journal of Marketing, 58(3), 20–38. https://doi.org/10.1177/002224299405800302 

Muawanah, R. (2019). Pengaruh Kepercayaan dan Citra Lembaga Terhadap Minat Donatur 

Membayar ZIS ( Zakat , Infaq dan Shadaqah ) di Lembaga Amil Zakat Ummul Quro (LAZ-

UQ) Jombang. Jurnal Bisnis Dan Informasi Manajemen, 1(2), 111–127. 

Muslih, F. R. (2020). Pengaruh Kepercayaan, Kualitas dan Kredibilitas, dan Transparansi terhadap 

Preferensi Muzaki dalam Memilih Membayar Zakat Maal melalui Lembaga Amil Zakat 

(Analisis pada Kecamatan Banyuwangi, Banyuwangi). Jurnal Ilmiah Mahasiswa Fakultas 

Ekonomi Dan Bisnis, 8(2), 1–11. 

Najiyah, F., & Febriandika, N. R. (2019). The Role of Government in the Zakat Management: The 

Implementation of A Centralized and Decentralized Approach (Comparative Study in 

Indonesia and Malaysia). 1st International Conference on Islamic Economics and Business 

(ICONIES 2018) The, 101(Iconies 2018), 290–292. https://doi.org/10.2991/iconies-

18.2019.57 

Niarachma, R., Effendi, N., & Ervani, E. (2021). The Effect of Governance on FDI Inflows in 

ASEAN. Optimum: Jurnal Ekonomi Dan Pembangunan, 11(1), 44. 

https://doi.org/10.12928/optimum.v11i1.3620 

Nurudin, N., Hendar, H., & Ratnawati, A. (2023). The impacts of Maslahah product uniqueness, 

Islamic customer orientation, and Islamic innovativeness dimensions in improving marketing 

performance. Uncertain Supply Chain Management, 11(3), 1099–1110. 

https://doi.org/10.5267/j.uscm.2023.4.012 

Rakrachakarn, V., Moschis, G. P., Ong, F. S., & Shannon, R. (2015). Materialism and Life 

Satisfaction: The Role of Religion. Journal of Religion and Health, 54(2), 413–426. 

https://doi.org/10.1007/s10943-013-9794-y 

Razak, S. H. A. (2020). Zakat and waqf as instrument of Islamic wealth in poverty alleviation and 

redistribution: Case of Malaysia. International Journal of Sociology and Social Policy, 40(3–

4), 249–266. https://doi.org/10.1108/IJSSP-11-2018-0208 

Rotter J. (1967). A new scale for the measurement of interpersonal trust. Journal of Personality, 

35(4), 651–665. https://doi.org/10.1111/j.1467-6494.1967.tb01454.x 

Rusydi, A. R., Palutturi, S., Bahry Noor, N., & Pasinringi, S. A. (2020). The comparison of good 

corporate governance on human resources performance in regional general hospital of 

Labuang Baji and Ibnu Sina hospital Makassar, South Sulawesi. Enfermeria Clinica, 30, 482–

486. https://doi.org/10.1016/j.enfcli.2019.07.143 



 
Seybold Report Journal                                                                                                  Vol. 18. No. 10. 2023 

 

 

 

 

299 

 

Saad, R. A. J., Ahmi, A., Sawandi, N., & Abdul Aziz, N. M. (2023). Zakat administration 

reformation towards an effective and efficient zakat revenue generation. Journal of Islamic 

Accounting and Business Research, ahead-of-p(ahead-of-print). 

https://doi.org/10.1108/JIABR-05-2021-0151 

Santoso, B. (2020). The Role of Micro, Small, and Medium Enterprises Toward Sustainable 

Development Goals Through Islamic Financial Institutions. 409(SoRes 2019), 585–595. 

https://doi.org/10.2991/assehr.k.200225.127 

Sapingi, R., Nelson, S. P., & Obid, S. N. S. (2023). Assessing The Extent of Disclosure and 

Information Asymmetry in Malaysian Zakat Institutions. International Journal of Economics 

and Management, 17(1), 1–18. https://doi.org/10.47836/ijeam.17.1.01 

Sawmar, A. A., & Mohammed, M. O. (2021a). Enhancing zakat compliance through good 

governance: a conceptual framework. ISRA International Journal of Islamic Finance, 13(1), 

136–154. https://doi.org/10.1108/IJIF-10-2018-0116 

Sawmar, A. A., & Mohammed, M. O. (2021b). How Governance Practices Influence Mandatory 

Zakah Payment in Saudi Arabia? Journal of King Abdulaziz University, Islamic Economics, 

34(1), 3–24. https://doi.org/10.4197/Islec.34-1.1 

Sudarsono, H., Supriani, I., & Perdana, A. R. A. (2022). Do perceived zakat institutions and 

government support affect entrepreneurs’ intention to pay zakat? Review of Islamic Social 

Finance and Entrepreneurship, 1(2), 85–96. https://doi.org/10.20885/risfe.vol1.iss2.art1 

Sulaiman, H., & Jamil, N. (2015). Information security governance model to enhance zakat 

information management in Malaysian zakat institutions. Conference Proceedings - 6th 

International Conference on Information Technology and Multimedia at UNITEN: 

Cultivating Creativity and Enabling Technology Through the Internet of Things, ICIMU 

2014, November 2014, 200–205. https://doi.org/10.1109/ICIMU.2014.7066630 

Syofyan, R., & Putra, D. G. (2020). The Role of Good Corporate Governance (GCG) 

Implementation in Indonesian Company. 124, 819–825. 

https://doi.org/10.2991/aebmr.k.200305.148 

Uyob, R. (2020). Current Research in Zakat Accounting Research. International Journal of 

Business and Management, 4(3), 40–49. https://doi.org/10.26666/rmp.ijbm.2020.3.5 

Wardani, A. R., & Fachrunnisa, O. (2022). Strengthening Reputation Of Zakat Management 

Institution Through Organizational Trust. AZKA International Journal of Zakat & Social 

Finance, 3(September), 86–99. https://doi.org/10.51377/azjaf.vol3no2.116 

Widiyanto bin Mislan Cokrohadisumarto, Zaenudin Zaenudin, Bejo Santoso, S. S. (2019). A study 

of Indonesian community’s behaviour in paying zakat. Emerald, Vol. 11 No. 

https://doi.org/https://doi.org/10.1108/JIMA-10-2018-0208 

Yufra, S. M. T., Noya, S., Melany, M., & Astridya SETIYATI, E. (2022). The Role of Local 

Government in Improving Resilience and Performance of Small and Medium-Sized 

Enterprises in Indonesia*. Journal of Asian Finance, 9(3), 245–0256. 

https://doi.org/10.13106/jafeb.2022.vol9.no3.0245 

Zetira, A., & Fatwa, N. (2021). Optimalisasi Penghimpunan Zakat Digital Di Masa Pandemi. E – 

Jurnal Riset Manajemen, 8(3), 130–139. 

 

 

 


